BRAND IDENTITY

The Logo




Meet the
BGS logo

A simple, clean and elegant logo designed B I‘Itl S h

with the earth’s surface and subsurface, -
heritage and unity in mind. BGS GeOIoglch
The strong and iconic circular icon allows for the S u rvey

brand to be unique whilst being easily recognisable.
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THE LOGO

Behind the logo

THE STRATA

The cut circle
represents the surface
and subsurface while

working to convey
the global coverage.

&R

THE CROWN GEOLOGY
A new refreshed Redesigning
crown is a simplified geology. An
version of the update to
current crown. the current
representation.

ACRONYM

Taking influence
from the original

extended typeface,

we have created a
cleaner and more
legible ‘BGS..

COLOUR

Earth colour appears in most
landscape images, it appears to subtly
change in different lights/applications
just like the earth does. It compliments

natural colours perfectly. The stone
colour adds a natural touch while also
having a gold like quality.
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Primary Positive

LOgO /'\ British

variations er Geological

Survey

There are several versions of the
BGS logo. The two Primary logos are

preferred and should be used in all
instances, where possible. Depending @ British

Primary Reversed

on whether the background is light or BGS Geologicql
dark, the most appropriate of the two Surve
primary logos should be used to retain

clear legibility in all instances.

For circumstances when the Primary logos are Black White

not suitable we have two alternative logos, one
in White and one in Black. These should only be

used in cases where it is not possible to use the @ British @ British

preferred Primary versions. BGS, Geological BGS, Geological
@ Survey \‘§-,/ Survey
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Size and space

The BGS logo requires a ‘clear space’ to maintain

the clarity and impact of the logo. This is an area

around the logo that should always remain clear

of any Graphics, Imagery or Typography. X

The clear space is calculated simply by using the m British

height of the letters BGS found within the logo. <. BGS Geol og ical < x= BES
To ensure clarity and legibility at all times, U S u rvey
a recommended minimum size has been X

provided for both screen and print.

/\ British /-\ British

B Geological B Geological
@ Survey @ Survey
10mm 120px
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Incorrect logo usage

m British TR

S, Geological 20, Geoagiesh

@ Survey \) Suuey

TEXT TOO CLOSE

Do not alter the colour of the Do not place anything in the Do not skew or distort the logo

BGS logo clear space

wash

Geological
Survey
Do not rotate the logo Do not change any part of Do not place the logos
the logo on backgrounds that

causes legibility issues

(@ British

Geological

\Xj Survey

Do not add effects to the logo

Do not use on an image or
pattern that causes legibility
issues
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LOgO sizing

The logo should be clear and legible at all times. Follow the sizing guides below to
ensure the logo is the correct size for common formats. Depending on the material,
the size of the logo can adapt if it is required larger.

logo widthin mm

/= British
BGS, Geological
v Survey

120mm wide 100mm wide 7bmm wide 60mm wide 556mm wide

55mm wide
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LOgO position

For most applications the logo should be positioned at any
corner of a layout.

On occasion, where the logo is considered the main focus of
a layout, it can be horizontally centred on any of the Surface
Lines. This example is shown on an portrait document.

See page 61 for information about Surface Lines.

f\ British

GS, Geological
Survey

D

BGS

) (

D ® G

® (

m British

GS, Geological
Survey

British

/\ British

Geological

Survey

British

Geological

Survey

British

Geological

Survey

British

Geological

Survey

British

Geological

Survey

GS, Geological
Survey

/\ British

GS, Geological
Survey

®



	Brand DNA
	Our Vision
	Our Mission
	Our Purpose
	Our brand is...
	Proposition Pyramid
	Our Brand Personality

	Audience Personas
	About our audiences
	The Public
	Commerce and Industry
	Research Partners
	Government
	Parent Body
	BGS Staff

	Organisational Messaging
	Our key messages

	Brand Identity
	Introducing 
the brand

	The Logo
	Meet the 
BGS logo
	Behind the logo
	Logo variations
	Application of logos
	Logo flexibility
	Size and space
	Incorrect logo usage
	Logo sizing
	Logo position

	Typography
	Our typeface: Aileron
	How it looks
	Using Aileron 
for headings 
	Using Aileron 
for copy
	Principles
	Backup typeface

	Colours
	Inspired by Earth
	Primary colour values
	Secondary colour values
	Colour tints
	Colour ratios

	Photography
	Image selection
	Dramatic landscapes and nature
	People at work

	The Strata
	Introducing 
the Strata

	Grid system
	Understanding grids and margins
	Grid and margin set-up
	Grid sizes
	Margin sizes

	Surface Line
	Introducing the Surface Line
	Using the Surface Line
	Surface Line examples

	Application
	Application examples
	Impact
	Balanced
	Informative

	Brand in Use
	Unearth more



